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Age 19.91 (2.36) 18 30  
   
Years of Education 13.96 (1.68) 12 23  
   
Yearly Income 53,239.75 
(60,430.08)
0 30,000  
   
Race   
     American Indian/ Alaska Native  2 1.2
     Asian  30 18.6
     Native Hawaiian/ Pacific Islander  1 0.6
     African American/black  46 28.6
     Caucasian/white  65 40.4
     More than one race    17 10.6
        
Ethnicity   
     Hispanic or Latino  13 8.1
     Non-Hispanic or Non-Latino  148 91.9
   
Current relationship status   
     Single/never married    152 94.4
     Married/living as married  3 1.9
     Not married but living with        
        intimate partner 
 5 3.1
     Divorced/separated  1   0.6
     Widowed  0 0.0
   
Religious?    
     No   73 45.3
     Yes   88 54.7
    
# drinking days  43.66 (53.52) 1  289  
# heavy drinking days 20.47 (31.87) 1 176  
# drinks per drinking day 4.64 (4.10) 1 18  
Note.  Heavy drinking days and binge drinking were defined as five or more drinks in a day.  Due to 

















Christian 77  47.8
Religions other than Christianity 9 5.6
Unaffiliated 2 1.2
Not religious 73 45.3
  
Type of Christian  
 Protestant 21 13.0
 Catholic 15 9.3
 Jehovah’s Witness 0 0.0
 Orthodox Christian 1 0.6
 Other Christian 40 24.8
   
 Type of Protestant   
  Evangelical churches 3 1.9
  Mainline churches 6 3.7
  Historically Black churches 2 1.2
  Other Protestant 10 6.2
  
Type of religion other than Christianity   
 Jewish 1 0.6
 Buddhist 1 0.6
 Muslim 4 2.5
 Hindu 1 0.6
 Other world religion 1 0.6
 Other faiths of the U.S. (i.e.,  Unitarians and other liberal faiths,  





   
 Type of Muslim  
  Sunni Muslim 1 0.6
  Shia Muslim 3 1.9
Note. Due to rounding, percentages may not total 100% for each demographic characteristic.  Religious 
subgroups may not total to 161 because they are a subset of a higher order category.  All percentages re-











































































































































































































































































































































































































































































































































































































































AIDS‐related stigma    16.53   3.78 11.00  29.00 
     
Religiosity    15.16   8.35 0.00  29.20 
     
Antifemininity     23.69   7.78 7.00  40.00 
     
Realistic threat      40.68 19.18 12.00  100.00 
     
Symbolic threat  48.18     25.63 12.00  111.00 
     
Revised realistic threat    39.53     23.22 12.00  111.00 
     
Revised symbolic threat  13.66   8.85 3.00  30.00 
     
Alcohol related aggression  6.80 12.49 0.00  78.50 
     






















































   1  9.97  55.37  55.37 






Item  F1  F2  h2 
Q16 Support of gay rights cost political power  .883    ‐.079  .712 
Q13 Gay males in military have reduced capabilities  .753    ‐.162  .462 
Q20 Gay males are a danger to children  .733  .121  .725 
Q17 Gay males hold more political power than should  .709  .051  .586 
Q18 Gay males discriminate against straights  .697   ‐.042  .487 
Q11 The goal of all gay males is self‐gratification  .652  .034  .547 
Q22 Gay males have tainted America’s blood supply  .629  .153  .627 
Q19 Gay males hold more economic power than should  .628  .152  .601 
Q2   Gay males have the same values as majority  .626  .040  .507 
Q21 Supporting “gay rights” is waste of taxpayer money  .611  .247  .712 
Q7   Gay males want rights put ahead of rights of others  .601  .074  .518 
Q5   Gay males pose little or no threat to cultural  .466  .272  .519 
Q6   The sexual behavior of gay males is a sin   ‐.180   1.012  .779 
Q1   The sexual behavior of gay males is morally wrong   ‐.120  .955  .753 










Measure  1 2 3 4 5 6 7
 
1. AIDS‐related stigma 
1.00             
 
2. Religiosity 
0.20*  1.00           
 
3. Antifemininity 
0.36**  0.15  1.00         
 
4. Revised realistic threat 
0.57**  0.37**  0.53**  1.00       
 
5. Revised symbolic threat 
0.45**  0.58**  0.43**  0.73**  1.00     
 
6. Alcohol‐related aggression 
0.25**  0.09  0.20*  0.36**  0.33**  1.00   
 
7. Non‐alcohol‐related aggression 







Measure  1  2  3  4  5  6  7 
 
1. AIDS‐related stigma 
1.00             
 
2. Religiosity 
0.20*  1.00           
 
3. Antifemininity 
0.36**  0.15  1.00         
 
4. Realistic threat 
0.54**  0.33**  0.52**  1.00       
 
5. Symbolic threat 
0.53**  0.52**  0.52**  0.85**  1.00     
 
6. Alcohol‐related aggression 
0.25**  0.09  0.20*  0.36**  0.37**  1.00   
 
7. Non‐alcohol‐related aggression 







Indirect Effect    b  SE  95% CI  p 
AR Stigma     Rev Realistic Threat   Alcohol‐rel Aggression  .06   0.90  .70  (‐.016, .133)  .193 
Religiosity    Rev Realistic Threat   Alcohol‐rel Aggression  .04   0.00  .00  (‐.012, .092)  .209 
Antifemininity     Rev Realistic Threat   Alcohol‐rel Aggression  .06   0.01  .01  (‐.014, .136)  .181 
                   
AR Stigma     Rev Symbolic Threat   Alcohol‐rel Aggression  .06a  0.92  .46  (.011, .110)  .045 
Religiosity    Rev Symbolic Threat   Alcohol‐rel Aggression  .12*  0.01  .00  (.042, .200)  .012 
Antifemininity     Rev Symbolic Threat   Alcohol‐rel Aggression  .06b  0.01  .00  (.009, .107)  .051 
                   
AR Stigma     Rev Realistic Threat   Non‐alcohol‐rel Aggression  .08  1.15  .71  (.000, .153)  .100 
Religiosity    Rev Realistic Threat   Non‐alcohol‐rel Aggression  .05  0.00  .00  (‐.001, .105)  .108 
Antifemininity     Rev Realistic Threat   Non‐alcohol‐rel Aggression  .08  0.01  .01    (.006, .153)†  .077 
                   
AR Stigma     Rev Symbolic Threat   Non‐alcohol‐rel Aggression  .04  0.55  .42  (‐.010, .082)  .194 
Religiosity    Rev Symbolic Threat   Non‐alcohol‐rel Aggression  .07  0.00  .00  (‐.008, .153)  .138 








Indirect Effect      b  SE  95% CI  p 
AR Stigma     Realistic Threat   Alcohol‐rel Aggression  .02  0.36  .89  (‐.073, .121)  .685 
Religiosity    Realistic Threat   Alcohol‐rel Aggression  .01  0.00  .00  (‐.035, .055)  .712 
Antifemininity     Realistic Threat   Alcohol‐rel Aggression  .02  0.00  .01  (‐.070, .117)  .684 
                   
AR Stigma     Symbolic Threat   Alcohol‐rel Aggression  .10*  1.48  .73  (.019, .177)  .041 
Religiosity    Symbolic Threat   Alcohol‐rel Aggression  .13*  0.01  .00  (.031, .218)  .028 
Antifemininity     Symbolic Threat   Alcohol‐rel Aggression  .10*  0.02  .01  (.020, .182)  .041 
                   
AR Stigma     Realistic Threat   Non‐alcohol‐rel Aggression  .05  0.80  .89  (‐.044, .151)  .366 
Religiosity    Realistic Threat   Non‐alcohol‐rel Aggression  .02  0.00  .00  (‐.023, .068)  .420 
Antifemininity     Realistic Threat   Non‐alcohol‐rel Aggression  .05  0.01  .01   (‐.041, .144)  .358 
                   
AR Stigma     Symbolic Threat   Non‐alcohol‐rel Aggression  .07  1.05  .70  (‐.007, .147)  .133 
Religiosity    Symbolic Threat   Non‐alcohol‐rel Aggression  .09  0.00  .00  (‐.006, .184)  .123 






  White  African American  Asian  Other Races  ANOVAs 































































Study variable  M SD n M SD  n df t p
 
AIDS‐related stigma  1.19 0.07 13 1.187 0.08  148 159 0.01 .99
 
Religiosity  41.05 19.80 13 36.13 23.75  148 159 0.72 .47
 
Antifemininity  21.62 9.57 13 23.87 7.61  148 159 ‐1.00 .32
 
Realistic threat  33.92 17.68 13 41.27 19.25  148 159 ‐1.33 .19
 
Symbolic threat  41.69 23.07 13 48.75 25.84  148 159 ‐0.95 .34
 
Revised realistic threat  5.54 1.64 13 6.06 1.84  148 159 ‐0.97 .33
 
Revised symbolic threat  2.17 0.79 13 2.36 0.79  148 159 ‐0.82 .41
 
Alcohol‐related aggression  1.17 1.26 13 1.25 1.21  148 159 ‐0.24 .81
 






















































































































































































































































































































































































































































































































































































































































































































































































































___ $0‐$5,000            ____ $40,000‐$50,000 
___ $5,000‐$10,000          ____ $50,000‐$60,000 
104 
___ $10,000‐$20,000          ____ $60,000‐$70,000    







































































































































































































































































































































































Instructions:  Use the scale printed below each item to indicate your agreement with each of the 
following statements concerning gay males. 
 
1.   The sexual behavior of gay males is morally wrong. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 
Disagree              Agree 
 
2.  Gay males in the military have reduced the readiness and combat capabilities of the U.S. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 
Disagree              Agree 
 
3.  Gay males have the same values as the majority of Americans. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 
Disagree              Agree 
 
4.  It is important to use medical research funding to find a cure for HIV/AIDS. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 
Disagree              Agree 
 
5.  Gay males are undermining straight people's traditional system of values. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 
Disagree              Agree 
 
6.  The government's focus on gay issues has led it to ignore more pressing political issues and economic 
problems. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 
118 
Disagree              Agree 
 
7.  The values and beliefs of gay males are basically very similar to those of most others. 
 A           B           C           D           E           F           G           H           I            J  
Strongly            Strongly 
Disagree              Agree 
 
8.  Supporting gay rights is causing the U.S. to lose some of its political power. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 
Disagree              Agree 
 
9.  Gay males pose little or no threat to the cultural practices of straight people. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 
Disagree              Agree 
 
10.  Gay males hold more political power than they should. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 
Disagree              Agree 
 
11.  The sexual behavior of gay males is a sin. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 
Disagree              Agree 
 
12.  Gay males discriminate against straights. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 
Disagree              Agree 
 
13.  Gay males want their rights to be put ahead of the rights of others. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 
Disagree              Agree 
 
14.  Gay males hold more economic power than they should. 
 A           B           C           D           E           F           G           H           I            J  
Strongly            Strongly 
Disagree              Agree 
 
119 
15.  The family values of gay males are quite similar to the family values of straight people. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 
Disagree              Agree 
 
 
16.  Gay males are a danger to children. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 
Disagree              Agree 
 
17.  The behavior of gay males goes against social norms. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 
Disagree              Agree 
 
18.  Supporting "gay rights" is a waste of taxpayer's money. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 
Disagree              Agree 
 
19.  Gay characters on television corrupt the morals that straights instill in their children. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 
Disagree              Agree 
 
20.  Gay males have tainted America's blood supply. 
 A           B           C           D           E           F           G           H           I            J  
Strongly            Strongly 
Disagree              Agree 
 
21.  The goal of all gay males is self-gratification. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 
Disagree              Agree 
 
22.  Gay-owned businesses help support the American economy. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 
Disagree              Agree 
 
23.  HIV/AIDS is God's punishment to gay males. 
 A           B           C           D           E           F           G           H           I            J 
120 
Strongly            Strongly 





24.  Health insurance costs will increase if benefits are extended to the partners of gay male employees. 
 A           B           C           D           E           F           G           H           I            J 
Strongly            Strongly 




















2010 SUN MON TUES WED THURS FRI SAT
    1 New Year’s  2 
J 3 4 5 6 7 8 9 
A 10 11 12 13 14 15 16 
N 17 18 M. Luther King  19 20 21 22 23 
 24 25 26 27 28 29 30 
 31 1 2 3 4 5 6 
F 7 8 9 10 11 12 13 
E 14 Valentine’s Day 15 President’s Day  16 17 18 19 20 
B 21 22 23 24 25 26 27 
 28 1 2 3 4 5 6 
M 7 8 9 10 11 12 13 
A 14 15 16 17 St.Patrick’s Day 18 19 20 
R 21 22 23 24 25 26 27 
 28 29 30 31 1 Passover 2 Good Friday 3 
A 4 Easter 5  6 7 8 9 10 
P 11 12 13 14 15 16 17 
R 18 19 20 21 22 23 24 
 25 26 27 28 29 30 1 
M 2 3 4 5 6 7 8 
A 9 Mother’s Day 10 11 12 13 14 15 
One 5 oz 
glass of regu-
lar (12%) wine 
1 ½ oz of hard 
liquor (e.g. rum, 
vodka, whiskey) 
1 mixed or 
straight drink 
with 1 ½ oz hard 
liquor  
1 Standard Drink is 
E l tOne 12 oz can/bottle 
of beer 
Complete the Following 
Start Date (Day 1):         End Date (yesterday):     
MO DY        YR     MO DY       YR  
122 
Y 16 17  18 19 20 21 22 
 23 24 Memorial Day  25 26 27 28 29 
 30 31   
 
2010 SUN MON TUES WED THURS FRI SAT
   1 2 3 4 5 
J 6 7 8 9 10 11 12 
U 13 14 15 16 17 18 19 
N 20Father’s Day 21 22 23 24 25 26 
 27 28 29 30 1 2 3 
J 4 Independence Day  5 6 7 8 9 10 
U 11 12 13 14 15 16 17 
L 18 19 20 21 22 23 24 
 25 26 27 28 29 30 31 
A 1 2  3 4 5 6 7 
U 8 9 10 11 12 13 14 
G 15 16 17 18 19 20 21 
 22 23 24 25 26 27 28 
 29 30 31 1 2 3 4 
S 5 6 Labor Day 7 8 9 10 11 Rosh Hashanah 
E 12 13 14 15 16 17 18 
P 19 20  Yom Kippur 21 22 23 24 25 
 
26 27 28 29 30 1 2 
O 3 4 5 6 7 8 9 
C 10 11Columbus Day 12 13 14 15 16 
T 17 18 19 20 21 22 23 
 
24 25 26 27 28 29 30 





3 4 5 6 
N 7 8 9 10 1 Veterans’ Day 12 13 
O 14 15 16 17 18 19 20 
V 21 22 23 24 25 Thanksgiving  26 27 
 28 29 30 1 2 3 4 Hanukkah 
D 5 6 7 8 9 10 11 
E 12 13 14 15 16 17 18 
C 19 20  21 22 23 24 25 Christmas  





Subject ID: __________________________     Date:___________________ 
TIMELINE FOLLOWBACK CALENDAR: 2010 
What we mean by “Aggression”: Any act in which your intent was to cause physical or emotional harm to 
somebody, and they likely were motivated to avoid it.   
 
Examples of Acts of Aggression: Insulting a person; punching, pushing, kicking, or throwing objects at 
someone; using a weapon to attack someone; spreading negative talk about someone; keying someone’s car or 
destroying their property; stealing something from someone to cause them harm (rather than to simply obtain 









2010 SUN MON TUES WED THURS FRI SAT
    1 New Year’s  2 
J 3 4 5 6 7 8 9 
A 10 11 12 13 14 15 16 
N 17 18 M. Luther King  19 20 21 22 23 
 24 25 26 27 28 29 30 
 31 1 2 3 4 5 6 
F 7 8 9 10 11 12 13 
E 14 Valentine’s Day 15 President’s Day  16 17 18 19 20 
B 21 22 23 24 25 26 27 
 28 1 2 3 4 5 6 
M 7 8 9 10 11 12 13 
A 14 15 16 17 St.Patrick’s Day 18 19 20 
R 21 22 23 24 25 26 27 
 28 29 30 31 1 Passover 2 Good Friday 3 
A 4 Easter 5  6 7 8 9 10 
P 11 12 13 14 15 16 17 
R 18 19 20 21 22 23 24 
Complete the Following 
Start Date (Day 1):         End Date (yesterday):  
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 25 26 27 28 29 30 1 
M 2 3 4 5 6 7 8 
A 9 Mother’s Day 10 11 12 13 14 15 
Y 16 17  18 19 20 21 22 
 23 24 Memorial Day  25 26 27 28 29 
 30 31   
 
2010 SUN MON TUES WED THURS FRI SAT
   1 2 3 4 5 
J 6 7 8 9 10 11 12 
U 13 14 15 16 17 18 19 
N 20Father’s Day 21 22 23 24 25 26 




5 6 7 8 9 10 
U 11 12 13 14 15 16 17 
L 18 19 20 21 22 23 24 
 25 26 27 28 29 30 31 
A 1 2  3 4 5 6 7 
U 8 9 10 11 12 13 14 
G 15 16 17 18 19 20 21 
 22 23 24 25 26 27 28 
 29 30 31 1 2 3 4 
S 5 6 Labor Day 7 8 9 10 11 Rosh Hashanah 
E 12 13 14 15 16 17 18 
P 19 20  Yom Kippur 21 22 23 24 25 
 26 27 28 29 30 1 2 
O 3 4 5 6 7 8 9 
C 10 11Columbus Day 12 13 14 15 16 
T 17 18 19 20 21 22 23 
 24 25 26 27 28 29 30 
 31 Halloween 1 2 Election Day  3 4 5 6 
N 7 8 9 10 1 Veterans’ Day 12 13 
O 14 15 16 17 18 19 20 
V 21 22 23 24 25 Thanksgiving  26 27 
 28 29 30 1 2 3 4 Hanukkah 
D 5 6 7 8 9 10 11 
125 
E 12 13 14 15 16 17 18 
C 19 20  21 22 23 24 25 Christmas  
 26 27 28 29 30 31  
 
